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25 YEARS OF CRUSH

A NOTE FROM CARL

o

The year was 1998. Tony Blair held
the position of prime minister, Nokia
phones were all the rage, Microsoft
stood as the world’s largest company,
and the scandal involving Clinton
and Lewinsky captured headlines.

It was during this eventful year that
I made a few life-altering decisions:
leaving my design job, getting
married, and establishing my own
one-person design agency.
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Armed with £4000 in savings, | took
aleap of faith and investeditallina
laptop, some stationery, and the first
month’s rent in the run-down district
of Shoreditch, which ironically
transformed into London’s coolest
place after my departure.

The initial years of Crush were a
period of relentless hustling, as |
sought out record companies and
took on any album artwork projects
that came my way. Cerys Matthew’s
band, Catatonia, became my first
regular clients. Over the course

of several years, | navigated the
ever-shifting landscape of the music
industry, designing everything from
techno compilations to classical
violin concerts.

By 2002, the music industry had
undergone significant changes,

with £10k budgets for album covers
becoming a thing of the past. Sensing
the need for a shift, my wife Helen
and | decided to move to Brighton
after the birth of our daughter, Stella.
Fearing that no one would work with
me if they knew | had left London,

I maintained a London address and
telephone number, keeping our
escape from the metropolis a secret.

\

/s

Working from a tiny back room in
Brighton, Helen convinced me to
invest £100 in an advertising agency
contact list. With the month’s
mortgage borrowed from my mum,

| diligently reached out to everyone
onthatlist. And luck was on my

side —alLondon-based ad agency
took a liking to my work, andin a
whirlwind of creativity, | found myself
in Amsterdam clutching my mobile

in anticipation of the birth of my son
Gus, pitching to Heineken for a global
dance music festival. Against all odds,
| secured a contract that transformed
Crush from a one-designer operation
to a team of four overnight, with five
years’ worth of work lined up.
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Crush was now on the road, and
the valuable experience | gained
from the music industry days
swiftly translated into working
with prominent brands, attracting
a youthful audience.

As the years passed, Crush grew
gradually, adding one or two team
members every couple of years.
Throughout it all, | have remained at
the core of the creative process, firmly
believing that exceptional creative
output will always lead to more work.

ANOTE FROM CARL

After 25 years, | find myself surrounded
by an incredibly talented group of
individuals, working with some of the
biggest brands in the world, all from
our humble city of Brighton.

To all the remarkable people I've
encountered throughout my career,
many of whom have become my
closest friends, | extend my heartfelt
gratitude. You have played a
significant role in shaping my world.

Lastly, | would like to thank Helen

for being so supportive of my creative
obsessions since the beginning

of Crush.

This book highlights just a few
of the 4000+ projects we have
completed in the 25 year journey.

Here’s to the next 25 years
of Crush Creative...

Carl Rush

Founder &
Creative Director




CATATONIA
GAME ON
Single Cover

CATATONIA
DEAD FROM THE WAIST DOWN
Single Cover

MARC ALMOND
BLACKKISS VINYL
Single Cover

MARC ALMOND
OPEN ALL NIGHT VINYL
Album Cover
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CATATONIA
KARAOKE QUEEN
Single Cover

DJ SPINNA
THE BEAT SUITE
Album Cover

HARVILL PRESS
SUDDEN TIMES
Book Cover

ORION PUBLISHING
FOURSIGHT
Book Cover
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URBAN THEORY
MELTDOWN
Album Cover

URBAN THEORY
ELECTRO SCIENCE
BY FREESTYLERS
Album Cover

URBAN THEORY
SEX, SLUTS & HEAVEN
Album Cover
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QUANTUM DUB FORCE
Album Cover

DA LATA REMIXES
Album Cover



25 YEARS OF CRUSH 2001




<2002

HEINEKEN
THIRST
Event Promo Materials

THE BOUTIQUE
Club Flyers
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46664
Poster Campaign

ROTOVISION
GAME PLAN
Book Design

HEINEKEN
THIRST
Event Promo Materials

"

SIMULTANE
Fashion Look Book

WILLIAM GRANT
KHUSH & BHANG
Packaging Concepts

SOTHERBY’S
INSPIRATIONAL TIMES
Exhibition Catalogue
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25 YEARS OF CRUSH 2003
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HEINEKEN
THIRST
Event Promo Materials

SMIRNOFF
NORSK TALES
Promo Book

- @2004

SMIRNOFF
RED MYTHOLOGIES
Ambassador Kit

UNION SQUARE
ESSENTIALJAZZ
Record Covers
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HEIST BAR
Branding

AGENCY RUSH
Brand Identity

WIRED SUSSEX
DSCAPE DIGITAL
CREATIVE SHOWCASE
Event Branding
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DIAGEO
CUERVO DE MAYO
Event Campaign

LITTLE BROWN BOOKS
CHRISTOPHER BROOKMYRE
Book Covers & Campaign

UNION
Nightclub Branding
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FABER & FABER
New Books
Catalogue

ARTS FOUNDATION
Invitation

AGAINST THE GRAIN
FREESTYLERS
Record Covers

AGAINST THE GRAIN
KRAFTY KUTS
Record Covers
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MILLER
MILLER MUSIC USA
Event Identity

MTV
SOUND TRIP
Title Animations

WIRED SUSSEX
WOMEN IN MEDIA
Event Identity

HODDER
THE BIBLE
Book Cover Design

HARPER COLLINS
AGATHA CHRISTIE
Book Cover Designs

HACHETTE
ANNA BLUNDY
Book Cover Designs
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FABER & FABER
CATALOGUE
Photography Art Direction

FENCHURCH
SEASONAL CAMPAIGN
Art Direction

LASTMINUTE.COM
ADVERTISING CAMPAIGN
Illustration

NOKIA
WINTER SPORTS
Snowboarding Campaign

NOKIA
NOKIA TRENDS LAB
Event Identity

BACARDI BROWN FOREMAN
TUACA
Promotional Campaign
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BACARDI BROWN FOREMAN
CHAMBORD
Valentines Bar Kit

ARTS COUNCIL
LIFT MOLTEN FESTIVAL
Event Branding

CHICKEN HOUSE
ZAC & THE DREAM PIRATES
Book Cover Design

HARPER COLLINS
NGAIO MARSH
Book Cover Designs

PAN MACMILLAN
HITCHHIKER’S GUIDE
TO THE GALAXY

Book Covers & Campaign
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21-31 AUGUST 2009
ABBEY GREEN | BARKING

WHAT WOULD YOU LOVE TO DO THIS SUMMER? www.liftmoltenfestival.com

BE PART OF IT!

| GUIDED WALKS | FREE EVENTS | CLUB NIGHT |FILM Lonpon D
| LIVE MUSIC | VILLAGE FETE ILOCAL TALENT | DANCE-A-LONG GATEWAY il
| FAMILY FUN | CIRCUS |LOCAL STORIES | KARAOKE s
|TEA AND CAKE | TOPICAL DEBATE | ACTIVITIES | CELEBRATIONS sty

| CABARET | GAMES | PARADE |PICNICS ARTS COUNCIL
ENGLAND




CELEBRATING 30 YEARS
OF A WHOLLY REMARKABLE BOOK

THE HITCHHIKER’S
GUIDE TO THE GALAXKY

A Trilogy In Five Parts

OUT NOW IN PAPERBACK




SCHOLASTIC
HIS DARK MATERIALS
Book Cover Designs

CRAFT COUNCIL
CRAFTCLUB
Branding

WALKER CANONGATE
LIFE OF PI
Book Cover Design

02010

FABER & FABER
Catalogue Design

PAN MACMILLAN
CHINA MIEVILLE
Book Cover Designs

PICADOR
JON RONSON
Book Cover Designs
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CARTOON NETWORK
ORIGINALS
Licensing Style Guide

NICKELODEON
DOODLEBOB
Licensing Style Guide

CULTURE 24
Brand Identity

)

SONY MUSIC
JONSI - GATHERING STORIES
Music Video

TALKING TABLES
Packaging & Product Design

TROPICANA
CAMPAIGN
Train Advertising
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REVOLVER FILMS
PROMOTIONAL CAMPAIGN
Art Direction

ABE BOOKS
DAWN OF THE DEAD
Book Cover Design

CARTOON NETWORK
GUMBALL
Style Guide

MALCOLM GLADBURY
Book Cover
Design

JAFFA MAN
FILM
Cinematography
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MTV
BRAND LICENSING
Logo Designs

WORLD HEART FOUNDATION
GO RED CAMPAIGN
Art Direction

NICKELODEON
SPONGEADELIC
Licensing Style Guide

HARPER COLLINS
SANDMAN SLIM
Book Cover Designs

PAN MACMILLAN
JEFF VANDERMEER
Book Cover Design

GREENPEACE
SAVE THE ARCTIC
Animation

NICKELODEON
SPONGEBOB OP ART
Licensing Style Guide
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25 YEARS OF CRUSH 2013
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CATHEDRAL GROUP
CIRCUS STREET DEVELOPMENT
Marketing Materials

PAN MACMILLAN
NAOMI NOVIK - UPROOTED
Book Cover Design

MLS
HEROES
Marketing Campaign



2014
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HARPER COLLINS
Summer Party Invite

BEKO
FC BARCELONA
Campaign lllustration

DISNEY NATURE
Licensing Style Guide

LONELY PLANET
JUST POINT BOOK
Illustrations

BLOOMINGDALES
EMOJIS
lllustrations, App &
Campaign Materials

MTV
RIDICULOUSNESS
Show Package

NICKELODEON
SPONGEBOB SATURATED
Licensing Style Guide
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LAINE BREW CO
Brand Identity

HASBRO
TRIVIAL PURSUIT & CRANIUM
Packaging Design

MTV
WARSAW SHORE
Show Package

UBISOFT
RABBIDS
Licensing Style Guide

EXHALE
FESTIVAL
Poster Design

HANDMADE
MYSTERIES
Brand Identity



25 YEARS OF CRUSH 2016

n3



25 YEARS OF CRUSH




25 YEARS OF CRUSH 2016

17



COMEDY CENTRAL
SUMMER CAMPAIGN
Channel Idents

OMNICOM
Animated Christmas Card

ANHEUSER BUSCH
BUDWEISER
Licensing Style Guide

ANHEUSER BUSCH
CORONA
Licensing Style Guide
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25 YEARS OF CRUSH 2017
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ANHEUSER BUSCH
BUD LIGHT
Licensing Style Guide

NICKELODEON
DE GROTE VERKEERSTEST
Show Package

CARTOON NETWORK
90°S SKATE
Licensing Style Guide

PAN MACMILLAN
SPINNING SILVER
Book Cover Design

COMEDY CENTRAL
WEIRD WORLD
Channel Idents

UNIVERSAL
VAULTS
Licensing Style Guide

SCIENCE MUSEUM
Licensing Style Guide

FACEBOOK
MADE BY GROUPS
Event Branding

SOUTH PARK
SEASON 22
Animation
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25 YEARS OF CRUSH 2018
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ZEDIFY
Brand Identity

UCLAN PUBLISHING
VAMPIRATES
Book Cover Designs

BUZZFEED
CES CONVENTION
Event Branding

42019

HOP & HEMP
CBD BEER

Brand Identity &
Packaging Design

ANIMACCORD
MASHA & THE BEAR
Licensing Style Guide

PUFFIN BOOKS
Brand Refresh



25 YEARS OF CRUSH 2019
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DISCOVERY

SPACE, ARCHITECTURE

& NATURE
Licensing Style Guide

SUSSEX POLICE
KNIFE CRIME
lllustration &
Marketing Campaign

CORONA
HERITAGE
Licensing Style Guide

PEPSICO
LAYS
Licensing Style Guide

TEAMGB
Licensing Style Guide

MCDONALD’S
RETRO
Licensing Style Guide

MCDONALD’S
FEEL GOOD
Licensing Style Guide
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25 YEARS OF CRUSH 2020
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25 YEARS OF CRUSH 2020
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DISCOVERY
NATURAL WORLD
Licensing Style Guide

POKEMON
DOODLE
Licensing Style Guide

5-MINUTE CRAFTS
Licensing Style Guide

WARNER MEDIA
LOONEY TUNES PRIDE
Licensing Style Guide

J&B WHISKY
Licensing Style Guide

WARNER MEDIA
ANIMANIACS
Licensing Style Guide

WARNER MEDIA
SUICIDE SQUAD
Licensing Style Guide

PEPSICO
PEPCITY
Brand Activation

HASBRO
MR POTATO HEAD
Licensing Style Guide

CABINET OFFICE
VACCINE CONFIDENCE SUMMIT
Campaign

OCTAGON
CISCO FOOTBALL PARTNERSHIPS
Announcement Animations

HASBRO
TRANSFORMERS
Licensing Style Guide

WARNER MEDIA
100 YEAR ANNIVERSARY
Licensing Compositions
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25 YEARS OF CRUSH 2021
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25 YEARS OF CRUSH 2021

175




@ 008 9 @ 0osp 9 © 00sp 9

© 03s)p e © 03spd e © 09s)d 9

25 YEARS OF CRUSH



25 YEARS OF CRUSH 2021
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25 YEARS OF CRUSH 2021
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DISCOVERY
AMERICANA
Licensing Style Guide

DOGAMI
Licensing Style Guide

WARNER MEDIA
HARRY POTTER AT PLAY
Licensing Style Guide

MUUVR
Brand Identity

PRODUCER
Brand Identity

HARPER COLLINS
PADDINGTON BEAR
Book Cover Designs

AMAZON PRIME
RINGS OF POWER
Licensing Style Guide

WARNER MEDIA
BATMAN ELECTRIC UP
Licensing Style Guide

GAMELY
SIX SECOND SCRIBBLES
Packaging Design

WAYVE
Brand Identity



25 YEARS OF CRUSH










25 YEARS OF CRUSH




25 YEARS OF CRUSH

MAKER mACHINA




25 YEARS OF CRUSH 2022
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25 YEARS OF CRUSH
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25 YEARS OF CRUSH 2022

201
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BRIGHTON
PRIDE
Festival Identity

22023

AND ONWARDS
TO MANY MORE

+
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